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Follow me on: 

Some days you might have to look a 
little harder to find the good things in 
your life.  

There are so many things happening 
and so many distractions that are be-
ing thrown at us every day, that we 
need to keep our eyes wide open in 
order to see them.  

Last month I talked about going 
through my camera roll and it comes 
to mind again when I consider the po-
litical and economic events of the past 
few weeks and months.  

What I’m talking about is just stop-
ping in appreciation for the good 
things that were right there in front of 
me, documented in my camera roll.  

It turns out that there were good 
things that happened throughout the 
entire course of last year despite hav-
ing the worst couple financial months 
my business has ever seen. (ref: March 
& April 2020) 

I guess that I’m pleasantly surprised to 
be reminded over and over again that 
a simple change of perspective chang-
es everything.  

How we look at things and what we 
choose to take in, and accept as real, 
becomes the reality of our lives.  

It can be the difference between hang-
ing your shoulders all day (or month, 
or year) while nurturing a bad mood, 

and productively creating something 
that you’ll want to look back on fond-
ly when you do your camera roll re-
view in 2021.  

So my fun suggestion and practice for 
you this year is to start writing down a 
“win of the week.” You could even 
start with just a win of the month and 
call it whatever you’d like.  

Win. Success. Happy moment… etc..  

It can be big or small of course and 
here’s the thing: if you practice at this, 
you’ll get better at finding what some-
times seems like a needle in a hay-
stack.  

It could be hidden behind something 
you’ve been pushing off for months. It 
could be something your spouse, 
friend or family member said, but you 
didn’t quite hear it right.  

The underlying force of gratitude is 
appreciation for what you have.  

You just have to look hard for it in or-
der to see it.  

One of the big killers of productivity 
and happiness is comparison and fo-
cusing on what you don’t have.  

There is just something about believ-
ing in the positive, good and well in-
tentioned outcomes that resonates 
with me.  So here’s to a positive and  
new year! 

BY BRIAN MANING 

Look a Little Harder 

Merchant Accounts | Payment Systems | Software/Tech | Things to make collecting payments simple & easy! 

January 2021 

Vol. 4: Issue #1 

Inside this issue 

Important Links 

Follow me on social 

www.BancardSales.com 

www.BrianManning.CO 



Source: CardConnect.com 
CardX Surcharging Program 

As a reminder, surcharging programs help you reduce expenses by al-
lowing you to add a percentage fee during the online checkout to Visa, 
Mastercard, Discover and AMEX transactions. This fee is voluntarily 
paid by your customers thus netting you 100% of the sale price. 

Surcharging has always (and still does) have compliance requirement 
that need to be followed so if you are considering a surcharge program, 
please reach out to us and we’ll discuss how it applies to the point-of-
sale equipment that you are using.  

The surcharge fee that is added will be a 3.5% fee 
(passed along to the customer) and this is for card-
not-present transactions through the CardX gateway.  

Surcharging is set to be integrated with the Clover 
(in-person) POS system as well.  

Remember that surcharging is prohibited in certain 
states due to state law. (Prohibited states include: 
CO, CT, KS, MA & PR)  

Got questions?  Brian@bancardsales.com and/or Brenda@bancardsales.com 

While 2020 presented a tough economic climate, many businesses combatted the ef-
fects of the pandemic through innovation. According to IBM's annual U.S. retail in-
dex, the pandemic accelerated digital retail by five years. 

"Thanks to digital commerce and rapid growth, businesses have been able to stay 
afloat during potentially tumultuous economic times," said Ralph Dangelmaier, CEO 
of BlueSnap. "We've seen incredible innovation when it comes to digital payments, 
even in industries like healthcare, where adoption was lagging. Businesses changed 
dramatically, but what's next? We put together these payment predictions to help com-
panies move forward on their new paths." 

The full list of 2021 payment predictions have been released on the BlueSnap website. 
Here are several highlights: 

    Corona-free payments aren't going anywhere. Because of the pandemic, 67%  
of retailers now accept a form of no-touch payment. Contactless payments will find 
their way into even more places in 2021, like medical clinics, law firms and schools, 
and both vendors and customers will enjoy the ease of these modern payments.   

    Expect more marketplaces in 2021. Businesses of all sizes will leverage new 
technology to seamlessly create marketplaces for new sources of revenue with auto-
mated onboarding and payouts. 

    Merchants will look to maximize profits with low-cost payment options. The 
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Chargeback Notices 

If you have disputes 
(i.e. chargebacks) from 
customers you’ll be no-

tified in 2 ways.  

#1. You’ll receive a no-
tice in the mail, so be 

sure to keep your mail-
ing address updated in 

our system.  

#2. In the CardPointe 
reporting tab, then the 
“Chargebacks” subtab 
you’ll see a list of any 

disputes complete with 
the case number.  

BlueSnap Payment Predictions 

(answers are on  page  3)  

1. How many red stripes are 
on the American flag?  

2. What 3-word phrase is 
written on Martin Luther 
King’s gravestone? 

3. In ancient Greece, throw-
ing an apple at someone 
was a declaration of what?  

4. What is the real first name 
of Marilyn Monroe?  

5. Carrots are a good source 
of which vitamin? 

6. What is the name of the 
first personal computer 
and what year was it re-
leased? 

Source: prnenewswire.com 
Trivia Questions 



Ecommerce is expected to see 18 per-
cent growth in 2020. New consumers 
joining the online shopping craze and a 
surge in click-and-collect delivery op-
tions, such as curbside, are partially, if 
not fully, responsible for the rise. 

If you haven't yet capitalized on the dig-
ital boom of online ordering over the 
course of 2020, now is your time to 
jump on the bandwagon because critics 
argue that the trend is here to stay.  

Here’s 4 ways to not only stay afloat, 
but to stay ahead of the curve with solu-
tions that could impact your bottom line 
throughout 2021.  

1. Default to Video - How can you 
connect with your customers digitally 
while still providing a fulfilling experi-
ence? How can you showcase your 
products and the buying experience 

through the use of video. If you’re not 
using Zoom to meet with your custom-
ers face to face, you can use Youtube 
and other platforms to creatively reach 
your audiences. 

2. Pick a Partner   - who can you join 
forces with to compliment your product 
and services? Most businesses are look-
ing for new and creative ways to create 
new business, so you may find others to 
be receptive to your request.  

3. Offer Essentials Online -  
If you have a deep catalog of 
products pick your best sellers 
to showcase (front and center) 
on your website for social media pages?  
Simple online ordering systems can be 
set up in a day or two and you might 
find that your customers will buy what 
is easy to order and if it’s easy for you 
to fulfill it’s a win-win for everyone! 
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pandemic's uncertainty has encouraged many businesses to look for additional 
ways to maximize their profits, including payment types. We expect more organi-
zations to recognize the benefits of electronic fund transfers, like ACH in the U.S. 
and SEPA in the EU, where merchants can pay an inexpensive flat rate on the 
transaction rather than a percentage required for cards (2.5% in the U.S., for ex-
ample). 

    Installment payments will be everywhere. Offer ing installment payments, 
or the ability to Buy Now, Pay Later, will continue to grow in popularity. Innova-
tive installment payment providers' technology are able to quickly make loan de-
cisions, and merchants will offer this option everywhere. Consumers like that it's 
a cheaper option to using credit cards and paying them off in the same timelines. 

    Omnichannel Commerce will become a payment norm. Businesses will get 
it right in 2021 and merge their in-person and online payments into a single chan-
nel that provides a record for all of their transactions so they can provide the ex-
perience their customers are demanding. 

Last year and the pandemic forever changed buyers' expectations for online shop-
ping and digital payments. These expert predictions will help companies continue 
to work through these changes. See the complete list in the essential resource 
Moving Forward: 12 Payment Predictions for 2021 and join our free panel dis-
cussion where our payments experts will discuss these predictions further. 

https://www.prnewswire.com/news-releases/bluesnaps-key-2021-payment-
predictions-help-businesses-recover-from-the-pandemic-301197789.html 

3 Ways To Capitalize on the Shift to Online 

Dashboard vs HPP Reporting 

The reporting tab in 
CardPointe online is the 

best place to view all 
transactions that are pro-
cessed on your merchant 

account.   

If you’re using the HPP 
for example, there is a 
reporting tab inside of 

the editor, but it will on-
ly show you the transac-
tions from the HPP and 

NOT from other sources.  
To see ALL transactions, 

use the reporting tab 
within the CardPointe 

dashboard.  

(questions on  page  2)  

1. Seven 

2. Free At Last 

3. Love 

4. Norma Jeane 

5. Vitamin A 

6. Kenbak-1  —-> 1971 

Source: Entrepreneur.com Trivia Answers 



 

Does Just One Thing Make You Successful? 
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This year one of the goals for our YouTube channel is to publish 
how-to videos that show you various software tools and how to 
use them to collect payments in your business.  
 
All of the videos that will be highlighted here and in this news-
letter can be used with your CardConnect merchant account.  
The topics that will be covered will include:  
 
“Pay Now” buttons | Online ordering forms | Curbside mobile 
ordering | Donation forms | WordPress & website payments | 
Hosted Payment Page customizations | and more... 
 
When it comes to software, things can change fast and so it’s 
important to stay on top of the latest technology in order to 
know how it can benefit you.  
 

Stay up to date here and on the YouTube channel:  
www.YouTube.com/user/bancardsales 

Brian Manning/BancardSales 
1075 Broad Ripple Ave, Suite 340 

Indianapolis, IN 46220 
 

e: brian@bancardsales.com 
p: 317.721.8066  

f: 866.411.1656 
www.bancardsales.com 

www.bancardsales.com/cardpointe 

www.YouTube.com/user/
BancardSales 

I recently listened to a podcast where a business lead-
er told a story of how he was asked, “what’s the one 
thing that you have done that has lead to your busi-
ness success?” 

His answer was quickly to dismiss the question as a 
gimmick and replied by saying, “There is no one 
thing. If you need to have just one, it’s that I did 12 
things over the course of the last year(s) to make my 
business successful.”  

It’s an interesting thought. There is always more than 
just one thing, isn’t there? I believe there is. 

Looking for the one big thing that could solve a prob-
lem or be the answer to an issue is a strategy that by 
itself will leave you short of your intended goal.  

In the interview he makes a point to say that everyone 
knows shortcut solutions, gimmicks and quick fixes 
are short term plays that don’t work. Thus, asking for 
the “one thing” is sort of like asking for a shortcut to 
success.  

I’m always mindful of not trying to shortcut hard work 
that is obviously needed, I always look for ways to im-
prove on what I’m doing.  

I make it a practice to regularly assess my business and 
personal life to find out what is working and what is 
not because I think it’s healthy to audit yourself.  

It’s where growth happens.  

If you’re tuned in to your inefficiencies you have an 
opportunity to correct them.  

So one thing might just be a culmination of a lot of oth-
er things that have come together at the right time. It 
wouldn’t have been possible without all of the pieces.  

Without a comprehensive look at the big picture, 
there’s often something that suffers as a result of only 
focusing on one thing.  

So remember to consider everything that led up to the 
most recent big win that you have experienced.  

BY BRIAN MANNING 

New Payment Systems for 2021 


